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# f i n d y o u r W A V E
T o d a y ,  i n c r e a s i n g  c r e d i b l e  v i s i b i l i t y  i s  a  b r a n d i n g  s t r a t e g y
t h a t  i s   r o o t e d   i n  a  f o u n d a t i o n  t h a t  c o m m u n i c a t e s  W o r t h ,
A d v a n t a g e ,  V i s i o n  a n d  E x p e r t i s e .

Maryrose Solis



Evaluate your industry's value based on

trends, statistics, futurist assessments and

demands of the world today.

WORTH

Assess your commensurate experience,

testimonies and recommendations that

support your credibility in your industry.

ADVANTAGE

Strategize, keeping in mind your thought

leadership, big picture and long term plan for

your role in the industry's future.

V I S ION

Execute strategies that work to increase your

credibile visibility, within a specific area of

expertise that you will have greatest impact.

EXPERT I SE
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Before devising any kind

of strategy, do research to

understand the current

worth and viability of the

industry or market.  Using

my analysis experience, I

quickly consume an

industry's current data

and translate it into

actionable intelligence.

R E S E A R C H
E V A L U A T I O N

Worth
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You must have a positive

and impactful personal

brand that can influence,

persuade and connect

with others. To learn if you

have one, assess your

advantage by collecting

data, such as  testimony,

recommendations, survey

polls, reviews, etc.

C R E D I B L E
A S S E S S M E N T

Advantage
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I believe you must harness

and leverage historical

data and current trends to

define and capture a vision

for yourself and your

industry.  This includes

positioning yourself as a

thought leader by

remaining relevant and on

the precipice of what's to

come in the industry.

B I G  P I C T U R E
S T R A T E G Y

Vision
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Empower your influence

by consistently executing

solid strategies that

promote your expertise.

The more others know

your value and relate it to

their needs or challenges,

the more purpose you

have. You must create

demand for you expertise.

P U R P O S E F U L
E X E C U T I O N

Expertise
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A T T R A C T  T O  C R E A T E  D E M A N D

With a solid foundation of your personal worth, consideration of your

audience's emotional drivers and an empowering brand,  you should ATTRACT

attention.  To ensure this, you commit to quality content strategies and follow

up - converting positive attention into positive outcomes.



An 'engaging' content

(marketing) strategy is not

about the content you

think you need to have. It

must be developed by

understanding a target

audience then deciding the

best digital and offline

strategies.

D I G I T A L
A S S E T S

Content
Strategy
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Social Media Marketing is

a 'must do' today. That is,

if you want to have the

greatest reach and

opportunity to build a

volunteer marketing army

that serves you. Your

objective is to ENGAGE

and inspire them to share

your value, effortlessly.

G E T  S O C I A L

Content
Strategy
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When you have done your

research and taken the

time to understand your

audience, you write not to

sell but to CONNECT. No

matter what platform you

use to deliver your

content, focus on writing

in the language that your

audience understands.

W R I T E  T O
C O N N E C T

Content
Strategy



w h o  h a s  w o r n  m a n y  h a t s ,  c r o s s e d  d i f f e r e n t  f u n c t i o n s ,  e x p e r i e n c e d  a  v a r i e t y  o f
i n d u s t r i e s  a n d  p e r s o n a l i t i e s .  1 5 +  y e a r s  i n  c o r p o r a t e ,  s m a l l  b u s i n e s s  a n d  s t a r t  u p
t e c h  e n v i r o n m e n t s  i n  t h e  a r e a  o f  s a l e s ,  m a r k e t i n g  a n d  o p e r a t i o n s .  T h e  t h i n g s ,
h o w e v e r ,  t h a t  s e r v e  m e  m o s t  i n  m y  s u c c e s s e s  i n  l i f e  a n d  c a r e e r  a r e  m y  P E R S O N A L
B R A N D ,  p r o f e s s i o n a l  e x p e r i e n c e  a n d  t h e  a b i l i t y  t o  d e m o n s t r a t e  m y  v a l u e  q u i c k l y .
M y  l e f t  a n d  r i g h t  b r a i n  t h i n k i n g  h a v e  m a d e  m e  a  s o c i a l  a r c h i t e c t  b y  d e s i g n .

I  A M  A  S O C I A L  A R C H I T E C T
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I ' M  R E A D Y  W H E N  Y O U  A R E . . .

T H A N K  Y O U ,

Maryrose Solis
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